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Hello, 
 
I’m Jeannette Koczela, Founder and President of the International Association for 
Professional Life Coaches™ (IAPLC).  In this publication, I want to tell you about 4 
critical areas every life coach needs to improve in order to make more money and some 
strategies for how you can make those improvements right now. Also, you will find 
information on how this association can support you in increasing business for your life 
coaching business. I’d like to give you a little background as to how I actually started the 
association. 
 
My story 
First, let me tell you a little bit about who I am. After spending over 25 years as an artist, 
living on the edge and always worrying about money, and then another decade starting 
home businesses that ended up costing me money instead of making money, I decided to 
study the Law of Attraction principles. I actually bought the same copy of Wallace 
Wattle’s “The Science of Getting Rich” that I had given to the local used bookstore years 
earlier when I had given up on trying to attract wealth. This time, the material in the book 
finally sunk in because I had been exposed to the movie, “The Secret” and finally 
comprehended the principles of attracting wealth. Within a year or so, I started 
manifesting my desires, small ones at first, culminating in finding dream house, my 
ultimate soulmate husband, and receiving an unexpected 6-figure inheritance. 
 
The book by Wattles helped me so much that I wrote my first book, “Money Mindset 
Makeover: 7 Steps to Making the Science of Getting Rich Work For You,” which was a 
commentary and expansion on his concepts. 
 
In the process of learning how to market that book as well as a corresponding home study 
course, I saw how much I enjoyed coaching others how to manifest their desires. And 
that’s how I got started as a life coach.  
 
When I started my Empowered Spirit Coaching business, I discovered early-on the 
challenges that life coaches face when running a life coaching business.  I experienced 
the difficulties in getting new clients on a regular basis, making financial decisions when 
you’re not sure what your income will be (or on no income), acquiring entrepreneurial 
skills on the fly, and balancing your personal life with a business run from home. 
 
Eventually I realized what a valuable service life coaching was for helping people change 
their life, and I decided to coach life coaches.  After working with coaches for a few 
years, I realized that if I could find a way to promote these coach’s programs, I would 
help more people in the long run. I wanted to help life coaches, especially new ones, start 
and stay in business so they could coach the people they were meant to serve, make a 
good income, and enjoy running their business. 
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An idea soon came to me of forming an association for coaches that could provide 
valuable services for all of my life coaching colleagues AND provide me with an income 
doing something I loved and was good at…namely, organizing people and creating 
products to help them. And thus the International Association of Professional Life 
Coaches® was born. 
 
As I started working with the coaches, it became apparent that although the coaches said 
they needed more clients, what they really needed was to market themselves more 
effectively.  This required training in business skills.  
 
I found several areas where their marketing and business skills needed improvement and 
that’s what going to talk about those with you in this report.  And for each area or 
challenge, I’m going to share 3 strategies for how you, as a coach, can improve these 
areas. These are strategies that I work more extensively with clients on, in my “Life 
Coach Business Blueprint” training program. I’ll tell you more about that later. Get a pen 
and paper because you’ll want to take notes. 
 
The four major areas that coaches need help with are visibility, credibility, connection, 
and business support. Let’s explore some tips and strategies as well as how the 
association provides support in these areas. 
 
 
1-  Visibility  
 

 

 
 
 
The first area that needs improvement is online visibility.  What exactly is visibility? It’s 
how present you are in the marketplace. You need to be seen before buyers come 
clamoring to buy your services. Online, you can have a beautiful website with compelling 
copy, and all the bells and whistles, but if no one sees it, you aren’t going to attract many 
clients.  You need lots of ways to drive traffic to that site.  Offline, you need to find ways 
to interact with people who could be potential clients.  
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Here are three strategies you can use to increase your online visibility: 
 
1) Blog Comments / Guest Blogging  
The first strategy is to gain more visibility online is to comment on blogs that are related 
to your topic. Commenting on other people’s blogs gives you added visibility because 
you are seen by a wider audience that is different from your own. By sharing tips, 
suggestions and information with your audience, you will get recognized as a leading 
authority or expert in your field.  
 
Search for blogs that are in your industry and make comments on their posts.  When you 
are asked to enter your URL, use the URL of one of your specifically related blog posts.  
That way you are sending traffic to your site about a relevant topic. When enough people 
go there, your blog post will start appearing in keyword searches more often.  
 
If you consistently leave comments that have value and interest on other people’s blogs, 
their audience will start seeing you as an expert.  
 
Commenting on other blogs is a good preparation for guest blogging. Guest blogging is 
when you write an entire blog post for someone else’s blog. This gives you even more 
visibility because you are more featured than just in comments. You can go to the blog 
owners whose blogs you have been commenting on and request to do a guest blog. This 
is a great way to expand your reach and build your list with new followers.  If you do a 
great job on the blog you write for them, they’ll ask you to guest blog again.  And so will 
other blog owners. You can provide backlinks to your site, which helps your search 
engine ranking.  And as you know, anything you can do to improve your search engine 
ranking will bring more organic (as in free) traffic to your site. 
 
 
2) Article writing 
The second strategy for getting more visibility is to write articles and post them in article 
directories. Article writing is another effective way to attract the attention of your 
potential clients and help them get to know, like, and trust you. 
 
In your articles you will want to include the keywords that your target market is using to 
search for the solution you offer. Writing keyword-focused articles will help you get 
more visibility because there is an entirely different audience reading articles in the 
directories.  And you’ll be gaining highly targeted traffic to your site from these article 
directories. 
 
The articles that you submit include an author’s resource box where you provide 
information about yourself and your business, including a link to your website or blog. 
Then the directory allows other publishers and webmasters to reprint your articles as long 
as the resource box that you carefully crafted is left intact. 
 
Here are some article directories you can submit your articles to: 
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Ezinearticles.com 
ArticlesBase.com 
ArticlesDashboard.com 
iSnare.com 
SelfGrowth.com 
 
 
3) Directory listings 
The third strategy for getting more visibility is being listed in a directory. When I started 
my coaching business, I had heard about online directories for businesses and saw that 
there were even ones for coaches. I wanted to find an online directory for life coaches 
that I could be listed in so I could get more exposure and attract more clients.  The first 
directory I joined was for the certified coaches in my training program. You should 
definitely be in one like that if your training program has one.  
 
Next, I surveyed members of my life coaching LinkedIn group to see what directories 
they used. They really didn’t have any good suggestions and they weren’t very happy 
with the results they were getting from the existing directories they were in.  That’s when 
I got the idea to make a simple, easy-to-use life coach directory that would help connect 
coaches with clients. And that was how my association or the IAPLC started out---just 
with a directory. 
 
In the directory I created, I made it attractive, simple to use, and easy to find the coaches, 
who each get a full-page and are listed in several different categories. Because life 
coaching can be approached in so many different ways, this directory lists coaches in 
over 20 different categories. And the directory was just one way to give life coaches more 
visibility. Only Gold Members can be listed in the directory. 
 
 
 
2- Credibility  

 
 
The second area that needs improvement is credibility. Many coaches who are just 
starting out lack experience and consequently, credibility, and that zaps their confidence.  
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Life Coaching is a fairly new industry and it is also one of the fastest growing industries 
right now.  That means there are lots of coaches.  We don’t have any way of knowing 
how many but it could easily be over 100,000.  There are also people who claim to be life 
coaches but don’t necessarily have training or may even be frauds.  So people who are 
looking for coaches want reassurance that the coach they want to hire is legitimate, 
experienced, and credible…AND that they are going to be able to solve their problem. 
That’s where credibility comes in.  
 
I’m going to give you 3 strategies to gain more credibility in the marketplace. 
 
 
1) Social proof 
The first strategy for establishing credibility is with social proof. By that I mean 
testimonials and recommendations.  Having a webpage with all of your testimonials 
listed gives your visitors that reassurance that you are a legitimate coach and you get 
results for your clients.  Recommendations from colleagues, also gives more credibility 
because your peers know what the standards are.  
 
Now if you’re a new coach, you may not have any testimonials.  What do you do? Ask 
fellow coaches and/or colleagues to do coaching exchanges, where you coach each other 
and then write testimonials for each other. Asking colleagues to do this will put you in 
the ball game. 
 
Another form of social proof is to demonstrate your expertise online. You need to be seen 
around the Internet as a solver of problems for your ideal clients.  This may consist of 
answering questions on forums that you are a member of, or online groups in social 
media sites such as LinkedIn, Facebook, Yahoo groups, Squidoo, Twitter, My Space, and 
YouTube, to name a few.   
 
 
2) Credentials 
The second strategy for establishing credibility is to get coaching certification.  There are 
many different kinds of certification programs ranging from 6-week programs to 3-year 
programs.  The cost of these vary greatly also. There’s a lot to choose from but there’s a 
lot to consider too, depending on what kind of coaching program you want to learn.  
 
Credentials make you stand out from other coaches who don’t have credentials.  Some 
clients or businesses won’t hire a coach without credentials but it’s not absolutely 
necessary. Many coaches have enough experience in in their specialty that they don’t 
need credentials. However it doesn’t hurt to have them. Certification establishes the 
credibility factor in the mind of the potential client and for many coaches, it gives the 
coach more confidence. (You can find a list of Certification programs the IAPLC 
endorses on our website.) 
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3) Professional Membership 
The third strategy for establishing credibility is belonging to a professional organization. 
Most of the professions these days have professional organizations that you can belong to 
that show your clients that you’re a professional.  Doctors have the American Medical 
Association.  Accountants have the American Accounting Association. Architects have 
the American Institute of Architects.  Being a member of a professional organization 
gives you automatic credibility. 
 
As a member of the IAPLC, you get a badge to display on your site showing your 
membership. Just having the badge on your site might make the difference for a client to 
choose you over a coach who doesn’t have one. The badge gives clients the reassurance 
that you are professionally active. Be sure to display yours. 
 
 
 
3- Connections  

 
 
Along with visibility and credibility, another area of marketing that coaches need to 
improve is increased connections. Being an entrepreneur gives you a wonderful sense of 
freedom.  You are your own boss, you decide what hours you want to work, you can 
schedule a vacation when you want, and you get to work from home.  But with this 
freedom comes some major challenges including, dealing with home-related distractions, 
learning how to run a business by yourself, and working alone day in and day out with no 
one to strategize with or get advice from. 
 
When I started coaching, most of my friends couldn’t understand why I no longer wanted 
to be an artist, and when we got together, I had to refrain from discussing my business 
because it bored them.  I really needed to find a group of people who thought like I did 
and were more supportive. Many self-employed life coaches have that same need.  
 
Here are 3 strategies to improve your connections: 
 
 
1) Online 
The first strategy for more connection is to join online communities. Being in a 
supportive community of like-mined entrepreneurs can make the difference between 
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feeling alone and feeling encouraged. Go to online social media sites such as Facebook 
and LinkedIn.  Do a search for groups by your keywords such as life coach, coaching, 
your coaching specialty, or entrepreneur.  Then join the groups that interest you. View 
their discussions and see what they are about. Through interactions and discussions, you 
can make connections with the people in the groups. These groups are also a good place 
to find joint venture partners and affiliates for even more connections, as well as posting 
your events such as teleclasses, webinars and workshops. 
 
That’s another reason why I founded the IAPLC---to have a group of like-minded 
coaches, who can talk to each other about their businesses. The community we’ve created 
is a place to get feedback on problems you are facing in your coaching business and 
inspiration from others’ successes. 
 
When you have a friendly group of people to help you work through challenges that 
come up, and to join you in celebrating your successes, you won't feel like you're 
working alone. You'll be part of an active, vibrant community that is here to support you. 
 
 
2) Offline 
The second strategy for gaining more connections is through offline communities. There 
are groups offline that you can join, such as Business Network International (BNI), and 
Meet-up. Both may have local chapters in your area. You can also find local entrepreneur 
groups to join, such as Rotary, Toastmasters, or your local Chamber of Commerce. You 
can find most of these offline groups online. Do a search for groups in your area. 
 
 
3) Joint ventures 
The third strategy for making more connections is joint venture partnerships. This is 
another way to connect with like-minded entrepreneurs as well as more potential clients. 
With joint venture partners, you have two ways to make money…selling your programs 
to their audience, and selling their products to your audience, for a commission. 
 
You want to find partners who have a similar target market to yours and who are 
marketing a relevant but slightly different or very different product. Make sure you select 
partners that fit your style of business and your network’s culture.  For example, if your 
network consists of women who are used to a soft marketing approach, you wouldn’t 
want to partner with someone who had an aggressive marketing approach. 
 
You can send out an email to your list and social media networks inviting them to joint 
venture with you.  The ones who have similar mindsets will be attracted to your offer. 
That’s how to find JV partners from people you already are in contact with. You can also 
look for JV partners in online communities such as forums, associations, mastermind 
groups, as well as live events, and networking opportunities. Look for potential partners 
who have related products and a similar target market to yours, and make your offer.  
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4- Business Support  

 
 
When I started my coaching business, I was lucky. I had already been an entrepreneur 
most of my life.  So I knew something about running a small business.  But many 
coaches in my coaching classes had come directly from jobs or from the home, where 
they had acquired skills that served them in their coaching, but not in running a business.  
You may be a great coach but feel overwhelmed by all the things you need to know about 
running a business.  
 
Here are three ways you can get more business support: 
 
1) Read articles 
Find one or two websites that regularly have articles with helpful information. 
SocialExaminer.com is one that I visit regularly.  
 
There are over 50 LinkedIn groups for life coaches and they are a rich source of 
inspiration, and business support.  You can join these groups and read the discussions.  
Many of them are blog posts with articles that address a myriad of challenges that 
coaches have.  I have learned so much from reading other coaches materials. Usually the 
discussion has a link to the article/blog post. You can also comment on it, which supports 
the author and allows you to participate in the conversation. 
 
 
2) Attend teleseminars/webinars 
There are so many teleseminars and webinars that teach you all kinds of things that can 
support your coaching business.  After attending lots of them myself, I got an inspiration 
to have the IAPLC start a teleclass series on different aspects of business that would help 
the members run their businesses more smoothly.  I called them “Masterclasses.” 
Members gave suggestions as to what topics they needed help with and what topics they 
could help teach a class on and we launched the series.  All the classes were recorded and 
archived.  
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With your free membership, you can only attend the masterclasses live but the replay is 
available for one week after the call. With a Gold membership, you have access to all the 
archived Masterclass recordings, at your convenience.  
 
Some of the topics covered in the Masterclasses include: 

• Using Schedulers and how to use 3 specific ones 
• Using Autoresponders and how to use 3 specific ones 
• How to Put Your Book on Kindle 
• Accounting and Bookkeeping 101 for Life Coaches 
• Making videos for your website 
• Copywriting skills for life coaches 
• Creating an Operations Manual 
• Why You Should Guest Blog 
• Communication Skills  
• Getting More Clients 
• Using PowerPoint for Powerful Presentations 
• Business Alignment with Hand-Analysis 
• Sales Conversions with Confidence 

 
…just to name a few, and all classes (over 60) are archived for current & future Gold  
members! 
 
 
3) Walk your talk – hire a coach 
There are so many pitfalls and challenges with running your own coaching business that 
it’s almost impossible to be successful without the help of someone who has gone before 
you and knows the ropes. There are hundreds of coaches that can help you with every 
imaginable aspect of your business and life.  Having that support is what helped me start 
and stay in business, when I would have otherwise given up.  You deserve support and by 
hiring a coach you are investing in yourself and you will learn things you can use for the 
rest of your life. Personally, I wouldn’t be without one. 
 

 
 
 
Your Bronze Membership 
As an IAPLC member you receive personal contact from the founder and her staff to 
make sure you are receiving all the benefits of your membership and seeking your 
suggestions on what else the association can provide to help your business thrive. 
Members of the IAPLC enjoy belonging to an organization where they feel like they are 
being heard and taken care of with that personal touch. 
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This way the members feel more connected and less like they are working all alone.  
When you have a supportive group to interact with, who help you work through 
challenges that come up, and join you in celebrating your successes, you feel more 
confident and strong. That confidence and inner strength is what attracts clients more 
than anything else.  And, as a member, you’re part of an active, vibrant community that is 
here to support you. 
 

 
In Conclusion  

 
 
As a free member, you receive a monthly newsletter full of helpful tips, articles, and 
updates on topics relevant to the life coaching industry.  
 
You’ll also have access to our private forum where you can interact with other coaches, 
share resources, ideas, questions, getting feedback, and post notices for your events, 
celebrations. You can ask fellow members for help in spreading the word about your 
events, new products, and program launches, or find joint venture partners here.  This is 
also a venue for brainstorming and getting feedback on ideas, and sharing resources with 
products and services that others have used and found to be helpful. 
 
Gold Membership 
Gold members also have access to our resource center of life coaching-related templates, 
business-building tools, and links to related services.  They also have access to our 
archive of over 60 masterclasses. And Gold members are spotlighted in the newsletter.   
 
Gold Members are also invited to teach Masterclasses. This gives you another 
opportunity to display your expertise and pick up more clients.  Teaching a Masterclass 
allows you to share your knowledge with other IAPLC members as well as to the public--
-those potential clients who are looking for a coach just like you. 
 
When you upgrade to Gold membership, you will receive a free 8-week ecourse, “Social 
Networking for Coaches Guide,” which gives an overview for using social media in your 
life coaching business.  
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In this guide you will… 

• Discover how to improve your online visibility and credibility. 
• Eliminate the confusion and overwhelm surrounding the social media world. 
• Learn how to get free publicity and attract new clients with minimal effort.  
• Put yourself ahead of everyone else and ride the leading edge of the social media 

wave.  
• Know the 6 best social networking sites to boost your coaching business. 

This is just one of the bonuses Gold Members receive. 
 
As you can see, there are a number of extra benefits by upgrading to a Gold Membership 
at the low cost of just $147 a year. To find out more about the Gold Membership and/or 
enroll, go to: http://iaplifecoaches.org/gold-membership. 
 
Both the free and paid memberships are designed to give you the business skills and 
resources you need to attract more clients, receive more income, and have a more 
profitable coaching business. I hope this report has given you some additional ideas to 
increase your revenue as well as inform you more about the association you have joined. 
You may remain a member as long as you like. 
 
 

 
 

 
How to get the Gold Membership FREE 

 
I have designed a coaching program that teaches you how to market your coaching 
business, and as a bonus for enrolling, you get upgraded to Gold Membership for free.  
You can see more details about the course here: 
http://www.LifeCoachBusinessBlueprint.com 
 
If you would like to learn more about the getting the business tools and skills you need, 
so you can stop being frustrated and overwhelmed with your coaching business, and start 
getting more revenue and enjoyment out of your business, set up an appointment for a 
complementary “Quick Start Marketing Strategy Session.” During the session, you will 
find out what the gaps are in your marketing process, and how the “Life Coach Business 
Blueprint” training program can help you get into profit sooner rather than later.  Go here 
to schedule your session: http://tinyurl.com/quick45 
 
To Your Success!! 
Jeannette Koczela 
Founder/President, IAPLC 
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Here’s what our members say… 
 
“The International Association of Professional Life Coaches is a wonderful, supportive 
group. Not only do you get visibility that you wouldn't get otherwise, you get training, 
support, and brainstorming with your peers. The directory is a great way to let clients 
find you, get referrals from fellow members, and take your business to the next level. The 
membership value far exceeds the investment.”   
~ Lynn Jordan 
 
 
"I have been so impressed with many aspects of IAPLC since I joined a year ago!  First, 
it the organization founder, Jeannette, has made being a member of this organization a 
pleasure.  But beyond that, the IAPLC offers so many opportunities to its members to 
grow and expand, including a compilation book, active and helpful forums, masterminds 
and trainings (plus much more!)  I recommend the IAPLC to coaches who want to belong 
to an organization that really focuses on meeting its members’ needs and helping 
members grow their businesses.  Thank you Jeannette and colleagues!"   
~ Deb Gilroy 
 
 
“I’ve found the IAPLC to be an amazing place with so much to offer it’s members. It’s 
been such a joy participating in IAPLC’s first compilation book and I love the 
opportunities to mastermind with other like-minded souls. Collectively, we are a powerful 
force and making big things happen in the world. That powerful force is due to being an 
active member of this amazing organization. More than that, I highly respect and 
appreciate the organization’s founder and leader, Jeannette Koczela, who brings so 
much support and so many opportunities to the members.   If you’re serious about 
growing your business and masterminding to powerful success with like-minded brilliant 
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spirits, this organization is the perfect place and something I highly recommend joining.”   
~ Nachhi Randhawa 
 
 
“I truly enjoy my membership in the IAPLC™.  The other coaches are superb, and I'm 
proud to be associated with them.  It's a great place to get to know other coaches and 
develop relationships that lead to cross promotions and joint ventures.  Jeannette is 
constantly thinking of new ways to help promote the coaches in the association.  My 
Google analytics show people coming to my website from my page in the association. 
Being a member of this group of fine professional coaches and participating in the 
projects Jeannette offers adds credibility to positioning myself as an expert in my niche.”  
~ Estra Roell 
 

“This has been one of the best organizations that I have joined.  I really love working 
with you and others within this group.” ~ Denise Hansard  

 

“I am so glad that I was led to the International Association of Professional Life 
Coaches.  I love the Magnetize Your Ideal Client Meditation Audio.  It’s been only two 
weeks since I implemented my 30-Day Action Guide and I’ve already received one new 
coaching client and a speaking engagement!  How awesome is that?  My inner guidance 
is in full effect and I can’t wait for new miracles and wonders on this journey.  Thanks for 
all that you do Jeannette.” ~ Dora Carpenter 

  

“Wow, Jeannette has shown that she has seriously “done her homework” about what life 
coaches need. She has created and provided so many resources, tips and tools at IAPLC 
(International Association of Professional Life Coaches) it is amazing! Upon finding it, I 
immediately signed up for her complimentary Bronze level membership and can’t wait to 
dive into everything that comes with that. I am sure it won’t be long before I upgrade to 
one of the other levels she offers. When I find something good, I stick with it! Thanks, 
Jeannette. You rock!”  – Shannon Tressel 

 
“I’ve been following Jeannette and the IAPLC for several months. I’ve participated in 
several of the Masterclasses her association has offered and I have viewed most of the 
videos, blog posts and other articles she has produced. I recently became a Gold Member 
based on Jeannette’s dedication to her members and clients. Getting to know her better 
through private conversation and following her body of work has enabled me to gain an 
appreciation of her professional knowledge and skills. I am proud to be associated with 
Jeannette and the IAPLC, and I think all types of professional life coaches can benefit 
through her association as well as her private coaching practice.”  ~ Randy Tudor  

 

  
	


