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“How To Create An Irresistible  
Free Offer: Your Optin Gift” 

 

 
 
Nowadays visitors to websites will not opt-in just to receive a newsletter, or 
other promotions from you.  They have a problem or a need and they are 
checking you out to see if you can help them.  Here are 5 steps to create an offer 
that is irresistible to your prospects.  
 
Step One: Choose a Topic 
 
Speak directly to a problem, desire, want, or need, because that is what will 
attract the Right people to your list. 
 
In order to create an opt-in gift you need to have done your research, determined 
your focus and the problem(s) you solve for your ideal clients. 
 
One of the best ways to do this is to create a product you can give them so they 
can find out more about you and your work and even get some results right 
away.  It’s called an opt-in gift or freebie, and visitors have to opt-in to your 
email list to get it. 
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Your gift will be unique to you, and they’ll be willing to give you their email 
address in exchange for it.  They are also saying yes to receiving more from you, 
including your email marketing messages. You only want subscribers who like 
hearing from you, and then it’s your job to nurture that relationship. 
 
The purpose of the opt-in gift is two-fold:  

1) to educate and inform, and  
2) to build your list.  

 
These are the potential clients who you want to interest in your programs.  Your 
marketing efforts will bring them to you.  And they will see that you have a gift 
for them, right off the bat! It’s a win/win situation.  
 
Pick a subject that they really want to read more about.  That will be the problem that 
they are coming to you to solve. 
 
 If you are a health coach it may be a health problem, if you are a relationship coach, it 
may be a relationship problem.  For example, my niche was life coaches and I knew that 
their number one problem was attracting more clients.  So my subject was how to attract 
more clients. 
 
Now where many coaches get tripped up is that they go too broad in their subject. That’s 
because they can solve lots of problems and they want people to know that so they can 
attract many people with all the problems they solve.  But you need a gateway.  So it’s 
better to bring them in the door with one problem that you solve.  You can always create 
another freebie later about another problem. 
 
 
Step Two: Decide what your gift will lead to 
At the end of the report, audio, etc., give your new subscribers a call to action, 
such as: 

• a free consultation 
• strategy session or  
• low cost product, if you have one. 

 
Keep it low-cost and easy to say yes to!  
 
 
 
Step Three: Create Your Content 
The big reason why, why YOU?, myths or mistakes, tips, call to action. Provide 
at least one piece of really juicy actionable content that they can use right away.  
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Your content can come directly from content you already have---in your 
signature system, blog posts, articles, recordings, interviews, etc. Don’t over-
think it.  
 
An opt-in gift can take many forms.  Here are some examples: 

• Special report or ebook 
• Audio or audio series  
• Video or video series  
• Ecourse email series 
• Teleclass or teleseminar 
• Webinar 
• Podcast 
• Checklist 
• Trial membership 
• Physical CD 
• Chapter from your book 

 
It should be something that they can either download right away or download in 
the first email that comes right away.  
 
 
Here are instructions for making several of these. 
 
1) How to make an ebook 
You can make an ebook in MSWord by writing an ebook about your topic.  It can 
be anywhere from 5 to 50 pages, but the optimal size is about 10-20. Find a 
relevant graphic in the MS clip-art or photo gallery or have a graphic designer 
design a cover.  And then when you click “print” there’s a choice on the bottom 
left that says “Save as a PDF.” Click on that and you’ll have a professional-
looking report/ebook for people to download. 
 
Where to get free graphics 
www.pixabay.com 
www.freeimages.com 
www.morguefile.com 
http://www.unsplash.com 
	
 
Royalty-free paid Photos: 
www.Bluevertigo.com.ar 
www.Flickr.com 
www.depositphotos.com 
www.Shutterstock.com 
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www.iStockphoto.com 
www.Dreamstime.com/RoyaltyFree 
 
One more photo source: http://tinyurl.com/EF-photos 
 
 
2) How to make an audio recording 
You can use www.FreeConferenceCalling.com or www.FreeConferencing.com to 
make a recording of you, either talking or reading a script about your topic. You 
can download it as an mp3 and upload it to your site. 
 
3) How to make a video recording 
You can make a video using the camera on your computer and whatever editing 
software came with your computer to make a video, or you can use your cell 
phone.  Next, upload the file to your YouTube account and get the embed code. 
Put the code on your download webpage (usually it’s your thank-you page). 
Then the new subscriber can click on the link to watch the video.   
 
If you want them to be able to download the video, you will need to make it with 
video software such as Camtasia (www.camtasiasoftware.com/camtasia) or 
online video recording services such as:  
 
www.GoToMeeting.com 
www.GoToWebinar.com 
www.InstantTeleseminar.com 
www.WebinarJam.com 
 
Camera-shy? No problem. You can make a video with PowerPoint by creating a 
slide show and adding a voice over either through PowerPoint itself or from a 
separate MP3 file. 
 
 
4) How to make a physical CD or DVD 
Take your audio or video recording and burn it onto a CD or DVD. Or you can 
use an online software program to make them in quantities.  There are also 
fulfillment companies, such as www.kunaki.com and www.disk.com, that will 
take your recording, burn the CDs, and send them out for you.  It’s a welcome 
change for someone to receive a physical gift in the mail. 
 
 
Step Four: Design Two Webpages 
1-The Landing Page 
Now you will need to make a landing page with an opt-in box or put an opt-in 
box on your current webpage(s).  You’ll get the code for the opt-in box from your 
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autoresponder service. (You need to set up your autoresponder first.) It’s 
recommended that you actually put a small opt-in box on every page of your 
website.  You want all of your visitors to know about your opt-in gift, and 
sometimes visitors don’t come to your site through the landing page. 
 
The copy on the landing page must make visitors want to opt-in to get your 
valuable gift.  It should be an irresistible offer---something they feel they need to 
have. That means you must write copy that is not only compelling, but copy that 
is worded to attract the kind of clients you desire. Your opt-in message makes 
these people want to be on your list so they can hear from you again.   
 
To make writing compelling copy for your gift as easy as possible, here’s a 
simple process for it: 
 
a) Create an awesome title for you gift that includes a benefit 
Your title will determine if people download it or not!!  
Examples of an awesome title: 

Jumpstart Your Money Breakthrough Audio 
5 Secrets to Attract Your Ideal Clients ebook 
The 3 Essential Universal Laws to Manifest Money,  
             Abundance, and Love       
The Money Keys Starter Kit 
How to Overcome “I Can’t Afford It” and Other Objections Report 

 Get More Clients Booked! - 7 Steps to Get Noticed, Booked & Paid 
  What You're Worth, Audio Series 

Power Profits 101: 3 Must-Dos in Marketing to Make More Money This  
 Month Than Your Entire Last Year! 
3 Insider Secrets to Marketing, Creating, and Filling High-End Platinum 
 Style Programs 
 

This goes in your opt-in box area.  
 
b) Create 5 bullet points that each describe a benefit they will 
receive from your gift 
You audience will be thinking, “What’s in it for me?” You need to answer that 
question with your copy. Along with the title, the bullet points will “sell” peeps 
on opting in to get your freebie. 
 
Examples of compelling benefits: 

! Create more online visibility so more potential clients can find you    
! Build your credibility with potential clients in several important ways   
! Identify the #1 thing stopping you from having the website traffic you 

want 
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! How to simplify your marketing so you’re generating consistent and 
greater income 

! How to hire an awesome support team so you feel supported and can 
focus on your brilliance 

 
These bullet points can go on your home page or landing page, to entice visitors 
to opt-in. If you are using an opt-in box that appears on every page (preferably in 
the top of the right sidebar for maximum conversion), then just use the title and 
either a sub-heading or one bullet point.  
 
c) Create a compelling headline for your landing page.   
This can be a question such as “Do You Need More Clients?” or a statement such 
as “You Could Be Living Your Dream Life Right Now.” 
 
Things to think about when crafting a headline: 

• Identify what your visitor wants right now: Why is this visitor exploring 
your site? What information or answer is she looking for? What does she 
want your site to do for her? 

• Identify the question she is asking: Taking it one step further, what 
single goal brought her to your doorstep? Does she want to clarify her 
writing goals? Learn how to tap dance? Get over bereavement? It’s going 
to be something specific. 

 
Take a look at the “Headline Hacks” PDF in your course materials for more ideas 
on headlines. 
 
2- The Thank-you page with the links to your gifts.  
After they opt-in, you want to set up a place for them to download their gift. You 
can repeat the bullet points about the opt-in gifts to remind them of the benefits. 
This serves to give them reassurance that they made the right decision and can 
help to discourage them from unsubscribing too soon. 
 
 
Step Five: Follow-up 
Email Series 
A subscriber may or may not download your gift and consume it, or they may 
even forget about it and not even consume it. You have no control over that.  But 
you do have control over your follow-up with them. Now that they are on your 
list, you can send then emails that give them more content, tips, resources, 
additional information, and education about your topic, how you work, and all 
that you can help them with…plus you want to educate them as to why they 
should hire you.   
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Some coaches have a 5-10 part email series, others have a years-worth of 
autoresponder email series. It’s up to you and will depend on your niche and 
target.  But the more you nurture your list, the more responsive they will be 
when you make your offers. The follow-up is the way to develop the “know, like, 
and trust” factor. 
 
 
 
In Conclusion 
It is now the industry standard to give away not just a newsletter, but a gift, since 
most would-be subscribers are no longer interested in giving out their email just 
to get a newsletter. Give away something that is relevant and valuable to your 
prospects that shows your value.  Then they can get a feel for what it would be 
like to do business with you.  
 
 

 
 
	


