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THIS WEEK! 
 

 
 

The 3 Best Ways: 
1- Ask for a phone number 
If you have gift with an opt-in for building a list of subscribers, add a field for an optional 
phone number. A certain percentage of people will give you their phone number---and that 
means you have their permission to call them. 
 

2- Offer free laser coaching sessions 
Offer to coach people for 15-20 minutes on something they need help with right now. Their 
urgent need will make them sign up for one and in it you can solve a problem for them, show 
your expertise, and then invite them to have a discovery session to see how you can help them 
further. 
 

3- Offer a product in exchange for a conversation 
Offer a product  that you have to anyone who will make an appointment to talk with you 
about the needs of your market. This is an information gathering session where you will be 
picking their brain about their needs for your market research. Then at the end you can offer 
them an invitation to have a discovery session to see how you can help them further 
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More Tips 
 

4-Attend networking events and meetings 
The fastest way to find potential clients, whether you’re just starting out or have been in 
business for years is through live networking.  If you’ve identified your target market and 
where they hang out, you can go to their hangouts and meet them. But that’s just half of it. 
You also want to go to places where there are people who can refer clients to you.  
 
That’s where entrepreneurs make a big mistake in networking.  They approach people who 
they think are their target market, try to sell them on their services, and if there is no interest, 
they move on.   
 
A better approach is to first ask them if they know anyone who could use your services.  That 
way you let them off the hook, and it becomes a conversation of peers, rather than salesperson 
and potential client. If they’re interested in your services for themselves, they’ll tell you. 
Effective networking not only targets potential clients, but also peers, colleagues, and other 
professionals with whom you can share resources, knowledge, information, and referrals. 
 
Networking is an opportunity to find people who are in sync with you.  It’s about building 
relationships, not just getting sales.  
 
The next step is to identify places to do your networking.  This may take some research on 
your part. Make a list of relevant groups, organizations, meetings, and events that you know 
about whose attendees are your target market or your colleagues.  
 
Here are some ideas: 

• Live events  

• BNI (Business Network International) groups & MeetUp groups 

• ICF (International Federation of Coaching) chapters 

• Your local Chamber of Commerce 

• Friends of your local library 

• Local business showcases 

• Entrepreneur clubs 

• Rotary Clubs 

• Toastmasters 

• Groups that have your ideal clients 

• Any social gathering, even birthday parties 
 
Even in our small rural town in Iowa there are opportunities, such as being a vendor at the 
monthly ArtWalks, food festivals, local business exhibitions, or eco-fests. You can also start 
your own networking group if your area doesn’t have one.  
 
One of our association members started a local networking group that grew to 500 members, 
and they applied and became an official Meet-Up group. There are plenty of opportunities to 
network, no matter where you live.  
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5-Use success stories to attract new customers 
Emailing prospects with links to case studies or customer success stories can be incredibly 
effective in attracting those prospects to your business. A proper case study demonstrates a 
clear and quantifiable ROI [Return on Investment] and provides social proof to the people 
who may be wary or skeptical. 

6-Post value content on social media 
Social media thrives on dialogue, so post a piece of content filled with value and ask for 
feedback, comments, or ask a question. You could also give them a teaser and send them to 
one of your blog posts that is longer than a post. The idea is to get engagement that will lead 
to a conversation. Be sure to include an eye-catching graphic. 
 
The post can go on your business page as well as any groups that you are in. You can offer a 
no-opt-in freebie to anyone who comments (like you did to get this one!) and start a 
conversation in the message area of your platform.  
 
If you get good response from the post, you may want to create an ad with it to extend your 
reach and audience. 
 

7-Go “Live” 
There’s nothing more personal online than a live talk or training, where people can see you, 
hear you, and get your “vibe”---while getting valuable content! It’s another way to get into a 
dialogue with your audience. You can go live on many different social media platforms. 
 
Some coaches go live every week and their audience looks forward to the regular events. 
Other use it as a special “don’t miss it” offer. Either way you can make a more personal 
connections with your audience and then offer a private conversation where you can see 
how you can help them. You can have a topic of interest or a Q & A. 
 

8-Offer [XX] Free Coaching Sessions to Group Members 

Do you belong to forums or groups? Chances are, you’ve been a member of at least a couple 
for a good while, and are comfortable with a core group of peers/fellow members. 

If the membership site or group that you belong to allows you to post special offers, create 
one just for group members. Set a time limit on it, if it is free or has a special low price Limit 
the number of people you will accept too 

The beauty of special offers within closed forums, membership sites or groups is that 
everyone expects to be asked for testimonials—but be up front anyway, and let them know 
what you expect in return. 

 
 

In case you did see it, watch the video of this training HERE. 

https://youtu.be/lE1gF7ourK8
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Want more training like this? We have an entire training vault that contains only the 
essential business training you need to build a profitable business for just $47 a month.  

It’s not one of those sites with 40-50 video trainings---that can be too overwhelming. As a 
seasoned content curator, I’ve hand-picked the best of the best training materials so you 
don’t have to waste 100’s of hours combing through all the online info to find what you 
need.  

It’s a month-by-month playbook of everything that you need to do, in order to start, grow, 
and scale your business---all in a membership that’s only $47 a month.  

Courtesy of the International Association of Professional Life Coaches®, where we save 
coaches 100’s of hours and thousands of dollars by curating the best content and training so 
you don’t have to go anywhere else. 

Check out our training vault and other benefits of membership at: 

https://iaplifecoaches.org/membership 

 

Enjoy! 

 

Jeannette Koczela 

Founder/President,  

International Association of Professional Life Coaches® 
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